


Will Hervey Bay will 

come out of COVID-19 

Better than it went 

in? 
Presented by Glen Winney FCPIA President



Should we keep 

the border open 

or shut?



Behavioural Economics 

Fear & Greed

“A Method of economic analysis that applies phycological 

insights in human behavior to explain economic decision-

making”



“ Australia has now had a cognitive 
generational shift in their 
Behaviour and psyche and people 
realise they can work remotely and 
live in regional Australia” 

Glen Winney 

Fraser Coast Chronicle 15th August 2020



The Property 

Market, Why Is It 

So Hot?



Herron Todd White September 2020 Property Report



Latest Property Rental Figures

Hervey Bay Vacancy Rate of 1% 

Maryborough Vacancy Rate of 0.4% 

REIQ Figures as at 30th August



Key Elements that is stimulating the 

property market

 $25,000 Home builders Grant (Plus $15,000 First home owners & $5000 

regional area government grant)

 Job Security in the area

 More medical than national average 

 Job Seeker we have higher unemployment & pensioner – All getting a bonus

 Drive market – Tourism

 Feeling of safety in the regional centres

 Confidence in our market



Fundamental Changes 

on the Way!

Is the Fraser Coast 

Ready for it? 



KPMG



KPMG



KPMG



QLD GOVERNMENT REGIONAL RECOVERY PLAN



Fraser Coast Population Forecast



Growth Corridors 

HERVEY BAY 

NORTH EAST 252.93%

DUNDOWRAN-

NIKENBAH

252.93%

CRAIGNISH

DUNDOWRAN 193.97%

OAKHURST 23.65%

HERVEY BAY

SOUTH WEST 30.56%

RIVER HEADS 

BOORAL 38.31%

RURAL WEST 

33.68%



Key Elements
Why Hervey Bay

Location 

Weather

Accessibility

Opportunity

Liveability



Opportunities

 Migration – People leaving capital cities

 Growth – Stimulates the economy

 New Jobs – Health, trades, education, tourism

 Affordability – we re still well under state 

averages

 Health – The fastest growing industry

 Selling Hervey Bay as a safe place to live and play

 A united positive marketing



Challenges

Dealing with Growth

Infrastructure
Job Security

Skilled Workers

Higher 
Unemployment

Misleading 
Statistics

Economic Cliff

Aging Population

Rental Accommodation

Trolls
•Don’t under estimate the negative impact they 

are having on marketing

Marketing
•not consistent



Q&A



THANK YOU

For more information on FCPIA please head to 
our website

www.fcpia.com.au

http://www.fcpia.com.au/

